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ABSTRACT

This paper aims to evaluate the role of periodic marketplaces in fostering rural development. In the context of India’s developing
economy, these marketplaces serve as critical socio-economic institutions. The study is based on primary data collected through
direct questionnaires. Six periodic markets, along with their tributary areas, were selected as the focus of the study. To assess the
impact of these markets on rural development, 705 participants were interviewed on various social and economic dimensions.
Additionally, nine socio-economic indicators were analyzed in detail. The findings reveal that a significant proportion of participants
belong to disadvantaged and small to medium income groups. This is largely due to the availability of affordable goods and
locally produced items in these markets. Periodic marketplaces emerge as hubs of multi-functional activities, encompassing social,
economic, cultural, and political dimensions. They offer a comprehensive reflection of rural life in this region of North India.

HIGHLIGHTS

@ Market centers are not merely venues for trade; but also for economic, social, and cultural development.

@ These markets are frequented by people from diverse religious, caste, social, and economic backgrounds.

@ For the study, various economic aspects have been assessed like income generation, savings, purchasing power, housing
conditions, electricity consumption, and cropping and livestock patterns.

® Moreover, social aspects such as attitudes toward education, health awareness, access to safe drinking water, and sanitation
have been analyzed in detail.

@ Despite their important role in rural development, these markets face significant challenges in terms of economic and
infrastructural facilities.
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The marketplace serves as the central hub for commercial
activities in most peasant societies (Saxena, 2004). The
role of market centers in promoting infrastructure and
service development can be assessed through changes
in the size and scope of market centers, the socio-
economic status of participants, and the availability
of facilities and services. These centers contribute to
regional development by enhancing access to a variety of
goods, increasing market participation, and generating

employment opportunities, which collectively foster
overall growth (Khan, M.M. et al. 2018).

Market centers are not merely venues for trade; they
act as pivotal points for economic, social, and cultural
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development. They facilitate social interactions, act as
hubs for information dissemination, and serve as focal
points for political and other activities. As controlling
nodes in the marketing system, they stimulate
production, drive consumption, and accelerate
economic progress. Consequently, the growth of market
centers aligns closely with advancements in agriculture,
transportation, and industries, fostering comprehensive
regional development (Powar and Lokhande, 2004).

In the Indian context, where a significant portion of
the population comprises peasants, periodic markets
play a crucial role. They integrate exchange systems to
encourage economic interdependence through inter-and
intra-regional trade, thereby transitioning communities
toward expanded production and economic growth
(Scott, E.P., 1972). Periodic markets, predominantly
attended by peasants from surrounding hinterlands
(Eff and Jensen, 2007), are not limited to commercial
transactions. They also serve as social venues, with their
size reflecting their socio-economic significance. Many
participants attend these markets not only for trade but
also for social interaction, highlighting their dual role in

economic and social spheres (Thakur, R.N. 1997).

Given the critical role of periodic markets in the socio-
economic fabric of rural communities, studying these
markets is essential. In Ambedkarnagar district, where
the majority of the population resides in villages and
relies on agriculture, periodic markets serve as vital
nodes for buying and selling goods and discussing
prevailing socio-economic issues. While numerous
studies have examined various aspects of market-places,
limited attention has been given to the relationship
between periodic markets and the socio-economic
development of rural areas.

Objectives, Study Region and Methodology

Recognizing the critical role of periodic markets in
the socio-economic life and development of rural
communities, this study aims to examine their
contribution to rural development from both social
and economic perspectives. The research focuses
on Ambedkarnagar district in Uttar Pradesh, a state
in Northern India (Fig. 1). Approximately 90% of
the district’s population depends on agriculture
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Fig. 1: Map Showing Administrative Division of Study District
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for their livelihood, and the region faces significant
infrastructural challenges. Geographically, it lies within
the Ghagra sub-basin, between latitudes 26°09" and
26°40" N and longitudes 82°12" and 83°05” E. The district
spans 2,361 square kilometers and has a population of
about 2.7 million. Administratively, it is divided into
four subdivisions, nine development blocks, 205 rural
markets, seven townships, and 1,780 inhabited villages.

The study is grounded in intensive fieldwork, focusing
on six selected periodic markets and their surrounding
hinterlands. These markets were chosen based on their
location, local significance, and size. Primary data were
collected through direct questionnaires using a random
sampling technique during 2019. Market participants
were estimated during the initial survey, and 50% of
them were interviewed on various aspects. To evaluate
the role of periodic markets in rural development,
705 participants were interviewed. The economic
aspects assessed included income generation, savings,
purchasing power, housing conditions, electricity
consumption, and cropping and livestock patterns.
Social aspects covered attitudes toward education, health
awareness, access to safe drinking water, and sanitation.
The participants, including farmer-producers, traders,
and consumers, provided responses based on selected
socio-economic parameters.

The data were analyzed using percentage methods.
To measure rural development facilitated by periodic
markets, nine socio-economic indicators were
considered. Based on participant responses, these
indicators were categorized into high, medium, and low
levels of change. A mean weighted score was calculated
to rank the various groups of market participants,
offering insights into the socio-economic impact of
periodic markets.

DISCUSSION

In rural developing economies, periodic markets are
among the most significant socio-economic institutions,
playing a crucial role in shaping the socio-economic
and cultural fabric of rural communities in their
surrounding areas (Khan and Asif, 2019). These markets
are frequented by people from diverse religious, caste,
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social, and economic backgrounds. However, they
primarily cater to lower economic classes, as they
primarily deal in locally produced goods and affordable
consumer items. For villagers with limited purchasing
power, these markets provide essential goods at
accessible prices (Thakur, R.N., 1997).

In this study, 705 participants from selected periodic
markets within the district were surveyed on various
economic aspects, including income generation, savings,
purchasing power, housing conditions, electricity
consumption, and cropping and livestock patterns.
Additionally, social aspects such as attitudes toward
education, health awareness, access to safe drinking
water, and sanitation were also assessed (Table 1).

Table 1: Selected Parametres of Rural Development

|Ec0nomic Development |

1 Income Generation

2 Increase in Saving and Purchasing Power
3 Change in Housing Conditions

4 Increase in Electricity Consumption

5 Changes in Cropping Pattern

6 Changes in Livestock Rearing Pattern

|Social Development

7 Attitude towards Education
8 Health Consciousness
9 Access to Safe Drinking Water and Sanitation

Economic Development

1. Income Generation

Income levels play a pivotal role in shaping the socio-
economic dynamics of a region or community, as they
directly influence access to essential welfare measures
such as health, education, and housing (Rehman, 2008).
The study reveals that 58.85% of respondents reported
an increase in their income due to regular participation
in rural periodic markets (Table 2). These participants,
predominantly from lower economic strata, engage
with these markets either by selling perishable or
non-perishable goods or purchasing items for local
consumption. Traders, on the other hand, often buy
commodities at lower prices in these markets and sell
them at higher prices in larger market centers.
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Table 2: Classification of Market Participants on the Basis of Level of Change in Income Generation

Respondents Acknowledging

No. of

Mean Weighted

SI. No. Market Participants Participants  High Change Medium No Score Rank
Change Change

1 Marginal farmers 425 76 170 179 49.2 I

2 Small farmers 240 40 104 96 28.8 II

3 Semi-medium farmers 25 05 11 09 3.2 I1I

4 Medium and large farmers 10 03 04 03 1.4 v

5 Landless agricultural labourers 05 0 02 03 0.4 \%
Total 705 (100.00) 124 (17.58) 291 (41.27) 290 (41.13)

Source: Field survey.

Table 3: Classification of Market Participants on the Basis of Level of Increase in Saving and Purchasing Power

Respondents Acknowledging

IS\II(.). Market Participants Ilfaor.tiocfipants High Medium No Change lsvf:;: Weighted Rank
Change Change

1 Marginal farmers 425 66 192 167 51.60 I

2 Small farmers 240 37 114 89 30.20 II

3 Semi-medium farmers 25 04 14 07 3.60 I

4 Medium and large farmers 10 02 05 03 1.40 v

5 Landless agricultural labourers 05 0 02 03 0.40 \4

Total 705 (100.00) 109 (15.46) 327 (46.38) 269 (38.15)

Source: Field survey.

Farmers and sellers participating in these markets gain
exposure to current market trends and demands. This
awareness encourages them to grow market-oriented
crops with high economic returns. Additionally, the
markets serve as hubs for social interaction, where
villagers from nearby areas gather on market days not
only for trade but also for discussing economic, social,
cultural, and political issues. These interactions often
provide insights into ways of improving income and
livelihoods.

The study highlights that marginal and small farmers
experience the most significant income changes.
This is largely because these markets are primarily
utilized by lower-income groups, where marginal and
small farmers constitute the majority. Their frequent
participation in these markets facilitates greater income
growth, underscoring the transformative role of rural
periodic markets in improving the economic well-being
of disadvantaged groups.

116

2. Increase in Saving and Purchasing Power

Savings and purchasing power are key indicators for
assessing the socio-economic conditions of a community,
as they are closely linked to income levels. An increase
in income directly influences savings and purchasing
capacity, enabling better access to essential welfare
measures. In the study area, both the savings and
purchasing power of market participants have improved
to some extent, attributed to their increased income
levels. Among the respondents, 61.84% acknowledged
that higher savings and purchasing power have allowed
them to access basic necessities crucial for their daily
lives (Table 3).

Previously, many participants lacked even basic items
like footwear, using them only on special occasions or
festivals. Now, almost everyone owns and regularly
wears footwear. Their clothing has also improved,
particularly among younger and educated individuals.
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Food habits and quality have seen notable enhancements
as well. With repeated exposure to the outside world,
participants have transitioned from owning radios and
transistors to televisions, and some even have dish TV
for entertainment. Additionally, the majority now own
smartphones, signaling a significant socio-economic
shift.

Participants have also become more conscious about
financial planning and future security. The expansion
of rural banking facilities, including cooperative, rural,
and primary agricultural banks, has played a significant
role in this transformation. Increased awareness about
savings has led many to deposit their earnings in banks,
where they earn interest. These banks also provide loans
and other financial support, offering crucial assistance
to farmers, sellers, and cultivators, thereby contributing
to their economic well-being and overall development.

3. Change in Housing Conditions

Housingisafundamental aspectofacivilizedlife, serving
as a marker of identity that reflects an individual’s social
status and prestige. Beyond being a basic necessity,
housing conditions are indicators of social welfare,
cultural progress, and economic well-being. Income
levels play a crucial role in determining the quality of
housing and the amenities available within. As income
levels have increased, housing conditions in the study
area have undergone noticeable improvements, with
68.65% of respondents acknowledging better housing
due to increased earnings (Table 4).

SSRA

Exposure to external influences through rural trade and
marketing activities has encouraged rural participants
to upgrade their housing according to their economic
status. Previously, most farmers and sellers lived in
kuchha (mud-thatched) houses or huts, often in poor
condition. These houses, built with mud walls and
thatched roofs, were rarely renovated due to financial
constraints. However, with rising incomes, many
participants have started constructing pucca (brick-and-
cement) sections in their homes. Gradually, they are
transitioning from mud-thatched houses to mud-tiled,
brick-tiled, and reinforced brick-and-cement structures.

In some cases, villagers have constructed brick-and-
cement verandahs or front portions of their homes while
retaining clay structures for the rest of the house. This
trend reflects not only economic growth but also a desire
to project an improved social status, as many do not
want to appear economically disadvantaged. This shift
highlights the ongoing socio-cultural transformation
taking place in rural areas, driven by economic progress
and increasing exposure to the outside world.

4. Increase in Electricity Consumption

Electricity consumption is a clear indicator of economic
transformation and development. In the study area,
56.45% of respondents acknowledged an increase in
both their electricity usage and awareness about its
benefits (Table 5). Regular visits to market centers have
exposed rural participants to modernization and recent
societal developments, helping them understand the

Table 4: Classification of Market Participants on the Basis of Level of Change in in Housing Conditions

Respondents Acknowledging

S. No. Market Participants No. of Participants High Medium Mean Weighted Rank
Change Change No Change Score
1 Marginal farmers 425 62 221 142 56.60 1
2 Small farmers 240 32 140 68 34.40 I
3 Semi-medium farmers 25 8 12 5 4.00 I
4 Medium and large farmers 10 2 4 4 1.20 v
5 Landless agricultural labourers 05 0 3 2 0.60 \%
Total 705 (100.00) 104 (14.75) 380 (53.90) 221 (31.35)
Source: Field survey.
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Table 5: Classification of Market Participants on the Basis of Level of Increase in Electricity Consumption

Respondents Acknowledging

SL No. of Mean Weighted

No. Market Participants Participants High Medium No Change Score Rank
Change Change
1 Marginal farmers 425 95 140 190 47.00 I
2 Small farmers 240 45 96 99 28.20 II
3 Semi-medium farmers 25 04 10 11 2.80 I
4 Medium and large farmers 10 02 04 04 1.20 v
5 Landless agricultural labourers 05 0 02 03 0.40 \%
Total 705 (100.00) 146 (20.71) 252 (35.74) 307 (43.54)
Source: Field survey.
Table 6: Classification of Market Participants on the Basis of Level of Change in Cropping Pattern
Respondents Acknowledging .
SL .. No. of : Mean Weighted
No. Market Participants Participants High Change Medium No Change Score Rank
Change
1 Marginal farmers 425 130 210 85 68.00 I
2 Small farmers 240 74 117 49 38.20 II
3 Semi-medium farmers 25 07 13 05 4.00 I
4 Medium and large farmers 10 03 05 02 1.60 v
5 Landless agricultural labourers 05 0 01 04 0.20 \%
Total 705 (100.00) 214 (30.35) 346 (48.93) 145 (20.56)

Source: Field survey.

importance of electricity and its potential applications
for economic advancement.

Field observations revealed that many market
participants now have access to electric connections,
which they use for various purposes, such as lighting
their homes and powering tube wells for irrigation. For
those without direct access to electricity, temporary
connections from neighbors are often utilized to meet
their basic lighting needs. Electricity has also become a
symbol of social status among rural residents, reflecting
their aspirations for a better quality of life. As cropping
patterns shift and irrigation needs grow, electricity
plays a vital role in ensuring adequate water supply for
agricultural lands. Improved irrigation facilities have
significantly boosted crop production, contributing
to greater economic welfare for rural households.
This growing reliance on electricity highlights its
transformative impact on rural livelihoods and its role
in driving socio-economic progress.

5. Changes in Cropping Pattern

Changes in cropping patterns serve as a significant
indicator of economic developmentinaregion. Thestudy
reveals that 79.28% of respondents have experienced
substantial shifts in their cropping patterns due to their
participation in rural markets (Table 6). Respondents
acknowledged that factors such as market demand for
specific agricultural products, higher market prices
for certain crops, and awareness of advancements in
agricultural technology have been the primary drivers
of these changes.

Key influences on cropping decisions include the rising
demand for particular crops in the market and the
potential for higher profits. Regular participation in
rural markets and the associated social interactions have
exposed farmers to modern agricultural techniques,
including the use of high-yielding seed varieties,
chemical fertilizers, pesticides, and advanced farming
machinery. These technological advancements have
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significantly boosted agricultural productivity, often
doubling or tripling yields.

Field surveys conducted in rural markets such as
Uthrathu (Tanda block), Malipur (Jalalpur block),
Endaipur (Ramnagar block), and Rampur Sakarwari
(Akbarpur block) indicate that farmers are increasingly
shifting from traditional farming to market-oriented
agriculture. They now prioritize cultivating crops like
peppermint, sugarcane, cauliflower, and ladyfinger,
which offer higher profitability. This transition reflects a
growing trend of commercialization and modernization
in agriculture, driven by the influence of rural markets.

6. Changes in Livestock Rearing Pattern

Livestock transactions are a defining feature of rural
markets and an integral component of the rural
economy. The study reveals that the livestock rearing
patterns of 70.21% of participants have undergone
significant changes due to the growing availability of
rural marketing facilities (Table 7). Many respondents
indicated that their livestock-rearing practices have
shifted in response to economic viability and market
demand for various livestock types.

Field surveys revealed that over 70% of market
participants are involved in livestock rearing, primarily
for two purposes: personal use and sale in rural markets
to generate income. Regular engagement with rural
markets has exposed both consumers and traders to
advancements and evolving trends in livestock rearing.
This exposure has increased awareness of market
demand, prompting adjustments in livestock-rearing
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practices to align with economic opportunities.

In the study area, cattle rearing has declined compared
to buffalo and goat rearing. This shift is driven by the
relatively low economic returns from cattle. Factors
such as the expansion of mechanized agriculture and
cultural or religious restrictions on cattle slaughter have
contributed to reduced demand. Cattle are primarily
reared for milk, which has a lower fat content and lower
economic value. Additionally, their longer gestation
periods result in overall lower productivity.

In contrast, buffalo and goats have gained popularity
due to their high market value. Buffaloes are reared for
both meat and milk, with their milk being prized for
its higher fat content and their meat in high demand
within the meat industry. Goats are similarly favored
due to their broad acceptance across social groups
and their ability to provide quick economic returns,
making them a preferred choice for people from
lower economic strata. This evolving livestock-rearing
dynamic highlights the influence of market demand and
economic considerations in shaping rural livelihoods.

Social Development:

7. Change in Attitude towards Education

The level of education in a society is a strong indicator
of its socio-economic development. Educational
advancement across different socio-economic groups
leads to both social change and economic prosperity. In
the study area, 74.88% of respondents reported a shift in
their attitudes toward education (Table 8). Previously,

Table 7: Classification of Market Participants on the Basis of Level of Change in Livestock Rearing Pattern

Respondents Acknowledging

SL. Market Participants No. 2 f High Medium Mean Weighted Rank
No. Participants No Change Score
Change Change
1 Marginal farmers 425 107 191 127 59.60 I
2 Small farmers 240 62 107 71 33.80 I
3 Semi-medium farmers 25 07 11 07 3.60 I
4 Medium and large farmers 10 02 05 03 1.40 v
5 Landless agricultural labourers 05 01 02 02 0.60 \4
Total 705 (100.00) 179 (25.39) 316 (44.82) 210 (29.78)

Source: Field survey.
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Table 8: Classification of Market Participants on the Basis of Level of Change in Attitude towards Education

S No. of Respondents Acknowledging Mean
No. Market Participants Participants High Medium No Change Weighted Rank
Change Change Score
1 Marginal farmers 425 130 190 105 64.00 I
2 Small farmers 240 72 106 62 35.60 II
3 Semi-medium farmers 25 08 11 06 3.80 I
4 Medium and large farmers 10 03 04 03 1.40 v
5 Landless agricultural labourers 05 02 02 01 0.80 \%
Total 705 (100.00) 215 (30.49) 313 (44.39) 177 (25.10)
Source: Field survey.
Table 9: Classification of Market Participants on the Basis of Level of Change in Health Consciousness
Respondents Acknowledging .
SL. Market Participants No. 2 f Medium Mean Weighted Rank
No. Participants High Change No Change Score
Change
1 Marginal farmers 425 76 176 173 50.40 I
2 Small farmers 240 40 104 96 28.80 II
3 Semi-medium farmers 25 04 11 10 3.00 I
4 Medium and large farmers 10 02 04 04 1.20 v
5 Landless agricultural labourers 05 0 03 02 0.60 \4
Total 705 (100.00) 122 (17.30) 298 (42.26) 285 (40.42)

Source: Field survey.

education was not prioritized, as many believed it to be
a waste of time and money. Their primary aspiration
was for their children to assist with work and contribute
financially to the family.

However, through regular participationinboth rural and
urban market-places, individuals began to understand
the importance of education for their children. As a
result, their perspectives shifted, and they now actively
work to provide education for their offspring. Today,
market participants, whether buyers, sellers, traders,
or from any socio-economic background, recognize
the value of educating their children. They want them
to acquire literacy skills, enabling them to engage in
various tasks more effectively.

In many cases, these individuals now aspire to educate
their children beyond basic literacy, aiming for at least
a high school education, and often aspiring for higher
education. Parents seek quality education in reputable
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schools and institutions, hoping their children will
secure good, well-paying jobs in the future. This shift
in attitude highlights the growing recognition of
education as a key factor in long-term economic and
social advancement.

8. Health Consciousness

With the increase in income and savings, participants in
the study have become more conscious of their health.
The study reveals that 59.56% of respondents noted
improvements in their health status due to their regular
participation in rural markets, which has heightened
their awareness of health and quality of life (Table 9).
Through interactions with buyers and sellers from
various regions, these participants have learned about
essential health practices and measures for maintaining
a healthy lifestyle. They have also become aware of
government health schemes and medical facilities
available at nearby village and town health centers.
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Table 10: Classification of Market Participants on the Basis of Level of Change in Access in Safe Drinking Water and Sanitation

Respondents Acknowledging

Sl No. of

Mean Weighted

No. Market Participants Participants High Medium No Change Score Rank
Change Change

1 Marginal farmers 425 47 145 233 38.40 I

2 Small farmers 240 56 52 132 21.60 I

3 Semi-medium farmers 25 03 09 13 2.40 I

4 Medium and large farmers 10 01 04 05 1.00 v

5 Landless agricultural labourers 05 0 02 03 0.40 \%

Total 705 (100.00) 107 (15.17)  212(30.07) 386 (54.75)

Source: Field survey.

In collaboration with local communities, government
health departments organize training camps at
these markets to raise awareness on health-related
issues. Topics such as polio, AIDS, family planning,
malnutrition in children, and care for breastfeeding
mothers are frequently addressed. Special emphasis
is placed on issues related to drinking water and
sanitation, as poor hygiene and contaminated water
can lead to serious health risks, including diseases like
cholera and malaria. These efforts reflect a growing
commitment to improving the health and well-being of
rural populations.

9. Access to Safe Drinking Water and Sanitation

The availability of safe drinking water is closely linked to
health outcomes. Insufficient access to safe water, poor
sanitation, and inadequate hygiene contribute not only to
higher sickness and mortality rates, but also to increased
health costs, lower school attendance, and decreased
worker productivity. The study shows that 45.24% of
respondents reported improved access to safe drinking
water and sanitation as a result of their participation in
various markets (Table 10). With increased awareness of
the importance of clean water, many respondents have
learned about safe water sources and the factors that
lead to water contamination through interactions with
traders, buyers, and sellers at rural markets. They also
receive valuable information through social gatherings
and local newspapers available at tea stalls and hotels.

Government agencies have actively worked to raise
awareness and educate rural populations through
village-level health centers, schools, and anganwadi

programs. They have displayed educational posters
and organized awareness campaigns at market sites
to inform people about drinking water and sanitation
issues. Previously, many people relied on lakes, ponds,
and wells for drinking water, which were often unsafe
due to contamination from garbage, human waste, open
defecation, and inadequate drainage systems. Now,
a significant number of respondents have switched to
using tube wells and hand pumps, which they consider
safer and more hygienic because they can manage their
cleanliness.

In the past, open defecation and improper disposal of
human waste posed serious health risks, contributing
to the spread of infectious diseases and, in some cases,
deaths. The challenges behind these problems included
financial constraints, lack of community involvement,
insufficient sanitation education, and political barriers,
compounded by a lack of access to information.
However, regular participation in rural markets has
helped people become aware of proper sanitation
practices. Through interactions with others, market
participants have learned about government programs
that assist with the construction of household toilets. As
a result, they are now more informed about affordable
and practical solutions for building sanitary toilets.

CONCLUSION

Rural markets have proven to be key drivers of
economic growth at the local level, serving as vital
socio-economic institutions in the developing economy
of the study area. These market-places play a significant
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role in the socio-economic transformation of rural areas
in Ambedkarnagar district, acting as platforms for
community development and economic progress.

For comprehensive rural development, it is
crucial to develop well-organized, functional, and
infrastructural plans for the growth of rural markets.
Areas lacking sufficient markets or unserved by them
must be identified and targeted for development. In
Ambedkarnagar district, blocks like Katehri and Bhiti
have a limited number of markets. In these blocks,
new market sites should be developed, which would
provide local residents with more accessible and cost-
effective marketing options, saving both time and
resources. In contrast, blocks with a reasonable number
of existing markets only require improvements in their
organizational structures.

Despite their important role in rural transformation,
these markets face significant challenges in terms of
economic and infrastructural facilities. Key problems
identified by market participants include inadequate
space to accommodate large crowds, exploitation of
small producers, lack of storage facilities, insufficient
covered areas, lack of drinking water, and poor
parking facilities. Additionally, transportation is often
unavailable or inadequate, and there are no proper
resting or food facilities for farmers and sellers. When
market participants are unable to sell their goods, they
are forced to either take them back or sell them at much
lower prices due to the absence of storage options or
safe resting places overnight. Security is also a major
concern for traders.

To address these issues, comprehensive and effective
plans need to be formulated at the grassroots
level. In planning rural development strategies for
Ambedkarnagar district, the importance of rural markets
should be recognized, with a focus on enhancing their
role in broader development plans to improve economic
and infrastructural conditions for rural communities.
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